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TEOPETUYHI SACAAU AOCNIAXEHHSA NMPOBJIEMATUKU
BIAEOKOHTEHTY

THEORETICAL FOUNDATIONS OF VIDEO CONTENT PROBLEMATIC
RESEARC

AHoTaUia. Y cTaTTi AOCHIKEHO TEOPETUYHI OCHOBKM NPOBAEMATVIKM BIAEOKOHTEHTY B
KOHTEKCTI coLianbHMX KOMyHIiKauii. MNpoaHanizoBaHO AOPOOOK YKPalHCbKMX Ta 3aKOPAOH-
HVX HayKOBLB LLOAO BM3HAYEHHA MOHATTA BIAEOKOHTEHT, Knacudikauii Moro Tvnis Ta poni
y MeziakoMyHikaLiax. PO3mAHYTO MiAXOAM AO BMBYEHHA BIAEOKOHTEHTY 3 MO3MUINA Bi3yaib-
HOI KOMYHIKaLT Ta KJIMOBOTO MWMCAEHHA. BMABNEHO BIACYTHICTb Y3rOAXEHOTO TPAKTYBaHHS
y MOHATINHO-KaTeropiHoOMy anapati AMCUMMAIHW Ta OKPEeCAeHO MNepCnekTVBHI Hampamu
LAOCHIKeHb. BCTaHOBNEHO, WO KaHOHIYHOMO BM3HAYEHHA TEPMIHA «BIAEOKOHTEHT» Yy daxo-
BMX BMAAHHAX i3 COLLaNbHMX KOMYHIKaLLM AOCI He ICHYE, a AOCNIAHVKM ONEPYrOTb HUM fK
3PO3YMINIMM IHTYITUBHO, PIAKO GOPMYOOUM AediHiLito. CUCTEMATU30BAHO N'ATb OCHOBHMX
NIAXOAIB 4O TPAKTYBaHHA BILEOKOHTEHTY: AK Bi3yasbHOI KOMYHIKaLLT, ayAiOBi3yaAbHOIO MoBi-
LOMIEHHSA, E€NeMEHTY KPOCMEAIMHOTO HapaTuBy, IHCTPYMEHTY MAapKEeTMHrOBOrO BMMBY Ta
CKNaZHWMKa MacoBol i LMPPOBOT KynsTypu. [poaHanizoBaHO aBTOPCHKI knacudikaLi B. Bakynb-
uyk, A. Aopowkesny Ta C. IpuHkeBKy, P Tpiwyk Ta T. Bontiok. JocniixeHo 38’430k GeHo-
MEHY BIAEOKOHTEHTY 3 KNIMOBMM MUCIEHHAM AK OAHIEFO 3 HaMBINbLIMX KOTHITUBHMX Npobaem
XXI ctonitTa. MNokasaHo MaHIMynaTMBHWIA MOTEHLiaN BIAEOKOHTEHTY, 30KPEMa BUKOPUCTAHHA
TEXHONOTI AINENKIB AK IHCTPYMEHTIB AecTabinizalii CycniabCTBa B YMOBaX POCIACHKO-Y-
KpaiHCbKOT BiMiHW. Br3HaueHO ponb Bi3yanbHOI KOMyHiKaLii AK TEOPETUYHOTO GyHAAMEHTY
LOCNIAKEHHSA BILAEOKOHTEHTY Ta MPOaHasi30BaHO BHECOK MPOBIAHMX 3aXiAHWX AOCNIAHMKIB
Y PO3BMTOK TeOpil Bi3yanbHOI kynsTypu. OBrpyHTOBAHO, WO AOCNIAKEHHA BIJEOKOHTEHTY AK
dbeHoMeHy coLjianbHMUX KOMYHIKaLLM 3a1MWaeTsca ManoAOCNIAKEHO CHepoto AK Yy Teope-
TUYHOMY, TaK i B OCBITHBOMY HampAMi, LLO NOTPebye NOAANbLLIOMO HayKOBOTO OCMUCNEHHS.

KntouoBi cnoBa: BileOKOHTEHT, CoLliaNbHi KOMYHiKaLlii, Bi3yaabHa KOMYyHiKaLlis, Mezia-
KOHTEHT, NaTePHW, BNAMB, KNIMOBE MUCAEHHS, LMdPOBI Megia.
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Abstract. The article examines the theoretical foundations of video content problem-
atic in the context of social communications. The contributions of Ukrainian and foreign
scholars regarding the definition of video content, classification of its types, and its role
in media communications are analyzed. Approaches to studying video content from the
perspectives of visual communication and clip thinking are considered. The absence of a
consistent interpretation within the conceptual and categorical apparatus of the discipline
is identified, and promising research directions are outlined. It is established that a canon-
ical definition of the term "video content" does not yet exist in specialized publications on
social communications, and researchers use it intuitively, rarely formulating a definition.
Five main approaches to interpreting video content are systematized: as visual communi-
cation, audiovisual message, element of cross-media narrative, marketing influence tool,
and component of mass and digital culture. The author classifications by V. Vakulchuk,
D. Doroshkevych and S. Hrynkevych, R. Trishchuk and T. Voitiuk are analyzed. The connec-
tion between the phenomenon of video content and clip thinking as one of the greatest
cognitive problems of the 21st century is explored. The manipulative potential of video
content is demonstrated, particularly the use of deepfake technologies as tools of societal
destabilization during the Russian-Ukrainian war. The role of visual communication as the
theoretical foundation for video content research is identified, and the contributions of
leading Western scholars to the development of visual culture theory are examined. It is ar-
gued that the study of video content as a phenomenon of social communications remains
an underresearched area in both theoretical and educational dimensions, requiring further
scholarly examination.

Keywords: video content, social communications, visual communication, media content,
patterns, influence, clip thinking, digital media.

ITocranoBka mpo6aemu. JlocirisKeHHS BiIEOKOHTEHTY K Pi3BHOBUIY Mejia-
KOMYHIiKaIlili 3yMOBJIeHe IIo0aabHUMHY iHdopmariiinumu smidamu X X1 crosrit-
Ts. BigeokouTeHT cTaB foMiHyouuM (opMaTOM KOMYHiKAaIlii Ha mudpoBux
mraTdopmax. Bin mo3Boisde mmepegaT CKJIaAHe MOBiJOMIEHHA 3a KiJbKa ce-
KYHI, IOETHYIOUHN BidyasJbHYy, ayldiaJbHy Ta HapaTUBHY CKJamoBi. Kiimose
MUCJEeHHA Ta iH(popMaItiiine mepeBaHTaKeHHA (DOPMYIOTh HOBI ITaTePHU CIIO-
JKUBaAHHSA KOHTEHTY.

BogHouac BifIeOKOHTEHT Ma€ 3HAUHHUIN BIJIMB HA ayAUTOPii0, OCKiJIbBKU
I03BOJISIE 3aBOMOBYBaTM yBary Tta (popMyBaTu il KapTuHyY cBiTy. I pyKoBaHi
MaTepiaju MOXKHA IIPOirHOPYyBaTH, a BidyasbHiI 00pasy MUMOBOJII IpuBepTa-
IOTH YBAr'y i MOXKYTB 3aJIUIIIUTHCA Y ITIaM ATi. Memu, pijcu, KOPOTKi Bigeo ma-
I0TH BipycHy mpupoay nomupeHHs. Ik sazuauators K. Ilieako ta I'. Hemepuc
(2024), nepeHacuueHnHs iH(GOPMAIiTHOTO PUHKY IPU3BOAUTH A0 3HUKEHHS
yBasKHOCTI Ta «mudpoBoi Bromu» ayautopii [1]. Bce 1ie symoBtoe moTpedy
B CCTEMHOMY AOCJiIKeHHIi Ipo0ieMaTuKI BileOKOHTEHTY.
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Pasowm i3 TuM, KaHOHIYHOTO BUBHAUEHHS TEPMiHa «BiIEOKOHTEHT» y (haxo-
BUX BUJAHHAX 13 cOIliaJibHUX KOMYHiKaIiil moci He icuye. HocaigHuku ore-
PYIOTH HUM SAK 3pO3yMiJIMM iHTYITUBHO, piako dopmysiotoun medinimiro [2].
ITe cBigumTh IPO BiICYTHICTH Y3TOAKEHOTO TPAKTYBAHHSA Y TOHATIHHO-KaTe-
ropifiHOMYy amapaTi JUCIUILTiIHT, AKa II0TPe0ye 3allOBHEHH.

Mera craTTi — mociiguTu eHOMEH BiIEOKOHTEHTY, Horo cruenudiky Ta
IOCJITHUIIbKE II0JIe; CUCTeMaTHu3yBaTH IiAXomu Mo Horo kKjaacudikarii Ta
O3HaUYeHb.

MeTtomu. ¥ mociimsKeHHI BUKOPHCTAHO KOHTEHT-aHAaJi3 Ta AUCKypC-aHa-
Ji3 y mapuHi mpobieMaTuKM BiTleoKoHTeHTy. CuCTeMHMI ITiAXi] T03BOJIUB BU-
3HAUUTU HAIPAMHU JOCJTiIKEeHHA IIboTo heHOoMeHYy. MeTom0I0Tiss CUCTeMHOTO
aHaJIi3y Ta KPOC-KYJbTYPHUN IMiAXiA JO3BOJMIN iHTEerpyBaTH PisHi OaueHHs
IUCIUILIIHAPHUX HiAX0AiB. 3acTOCOBaHI MeTOAU aHAJi3y, CHHTE3y, y3arajb-
HEHHS Ta MOJEJIIOBaHHS MT03BOJIUIN c()OPMYBATH y3arajJbHeHi BUCHOBKHU II10-
IO MiCIIf i POJIi BiIEOKOHTEHTY AK (peHOMEeHY COIliaJIbHNX KOMYHIKAaITii.

Amnami3 ocTaHHIX gocaimskeHs i myoaikaiii. [Ipo6iemaTrka BieOKOHTEH-
Ty Ta BidyaJIbHOI KOMYHIKAaIlil MIMTPOKO BUCBIT/IIOETHCS 3aXiTHUMU HAYKOBILA-
mu. I'. Kpecc Ta T. Bau JleBen y mouorpagii «Reading Images: The Grammar
of Visual Design» (2006) sanpomonyBaiyu CUCTeMHHIN MiaXin 10 aHaaisy Bisy-
anpuuX noBigomiens [23]. I1. Jlecrep y mpatii « Visual Communication: Images
with Messages» (2013) cucTemaTr3yBaB TEOPETHUYHI ITiAX0AU OO Bi3yaIbHOI KO-
MYHiKaIii, BUBHAUMBIIHY Ii AK IpoIiec mepenadi ingopmairii uepes 30poBi oopa-
31, 1110 0XOILTIoE (hoTorpadiro, Bimeo, rpadiky Ta mudposi mexia [24].

B. MiTuesn y po6ori « What Do Pictures Want?» (2005) o6rpyHTyBaB
KOHIIEIIIiI0 «Bi3yaJIbHOT'O IIOBOPOTY» B KYJbTYPi, CTBEPIKYIOUM, IO Bi3y-
aJIbHi o0pas3u He € MaCUBHUMMU HociagMU iH(opMmallii, a akTMBHO BILIMBAIOTH
Ha (QopmyBaHHA cycnigbHOi cBimomocti [25]. T'. Ilsxkenkinc y moHorpadii
«Convergence Culture» (2006) mocrimue (QeHOMEH KOHBEpreHIIii Memia,
Y KOHTEKCTi SIKOT'0 BiJEOKOHTEHT CTa€ KJIIOUOBUM €JIeMEeHTOM TPaHCMeTinHO-
ro HapatusBy [26].

E. Topdaep me y 1970 p. y npari «Future Shock» nmporaosysas popmy-
BaHHA «KJIIMOBOI KYJbTYpPH», 3YMOBJIEHOI IIPMCKOPEHHAM iH(MOpMaIiiHux
MOTOKiB Ta ¢parmenrtaitiero cupuitHaTta [27]. ¥V momasnbiriii pobori «The
Third Wave» (1980) BiH po3BUHYB iflefo Ipo Te, 10 HOBi MemiaTexHOJOTiT
3MiHIOIOTH KOTHITUBHI naTepHu cycuinbera [28]. M. MakaroeH y KJIacUuHIN
npari «Understanding Media» (1964) cdhopmyiroBaB Te3y «3acib KOMyHiKa-
il i € moBimoMIeHHA » , AKA HAOYBAa€ 0COOJIMBOI AKTYaIbHOCTI B KOHTEKCTI 0-
MinyBaHHA Bizeodopmary [29].
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I:x. Bypriu y po6oti «Thinking Photography» (1982) ta H. Mipaoedd
y mouorpadii «An Introduction to Visual Culture» (1999) pospobuiu mero-
IOJIOTiuHi 3acaau AOCIiAKeHHA BidyaIbHOI KYJIBTYPHU K OKPEMOI JUCITUILIi-
uu [30; 31]. P. Hanaini y npari «Influence: The Psychology of Persuasion»
(1984) cucremaTu3yBaB MeXaHi3MHU BILJIMBY Ha JIIOACHKY MMOBEIiHKY, IKi 3T0-
oM OyJIO afallTOBAHO 0 aHAJIi3y BILJIMBY MeAiakoHTeHTY [32].

B ykpaincekiii Haymi mpo0iieMaTUKyY BiJ€OKOHTEHTY JIociimskyBanu (a-
xiBIi pisaux raayseii. B. IlleBuenko y cTaTTax « CTAaHOBJIEHHS HAYKOBOIL TyM-
KU IITOJI0 MOBH BizyasbHOI KoMyHiKa1ii» (2014) ra «Bisyanisaris ingopmarrii
B 3MI» (2012) zaknana pyHIaMeHT AJA JOCTiMKeHb BidyaabHOI KOMYHIKAITil
[3]. ¥ momorpadii «KpocMmenmia: KOHTeHT, TexXHOJIOTiI, mepcuekTuBu» (2017)
3a3HAYeHO, II0 «BiJEOKOHTEHT, AKUH y TpasuIliinux 3MI 0yB BiaacTuBuii jiu-
11e TejiebaueHHIO, HUHI € YaCTUHOIO KPOCMeAiiHUX BUAaHb» [4].

. HopommkeBuu Ta C. 'purkeBuu (2019) nepimumu B yKpaiHCBKiNl Hay-
11i cupobyBaau chopMyBaTH IMOHATINHO-KaTeropiliHUA amapaT BileOKOHTEH-
Ty Ta 3aIIPOIIOHYBAJIM KJacudikalliro 3ajekHo Bif I[ijiel i3 3aCTOCyBaHHIM
MaTpuili KoHTeHT-MapKeTuHry [5]. B. Bakyabuyk (2024) s3anpomoHyBaJia
aBTOPCBKY KJacH(iKaIlilo BifeOKOHTEHTY, BUILJINBINN TPU KJIAcCU(piKaIriii-
Hi oci: 3a aBTOPCTBOM, 3a TEXHOJIOTi€I0 CTBOPEHHA Ta 3a IPU3HAUEHHAM [2].
O. Mooy (2022) Bu3HAUMB KJIIOUOBY BJIACTHBICTH Bi[EOKOHTEHTY: TJIALaY
OTPUMY€E MaKCUMaJbHUH 00cAT iHdopMaliii, JOKJIABIIIN MiHIMYyM 3ycuJb [6].

M. Pyaur (2021) mociimmiaa KOMyHiIKaTHUBHI 0COGJIMBOCTI YKPaiHCBKUX
BigeobGuoris [7]. K. Henucior (2022) moBesa, 110 BidyasbHAa KOMYHiKaIlis
B IIu()POBOMY CePeIOBUII AKTUBHO MPOAYKYE CMUCIN, IIIHHOCTI Ta 3HaUeHHS
[8]. A. JlicuHeBcbka (2019) posriaHyaa BiT€eOKOHTEHT yepes MOHATT «aymi-
OBiByasIbHOI KOMYHiKaIii» Ta «MoBu ekpanHoro sugouiia» [9]. I. 'aBpaHn,
0. I'pabapuyk Ta K. I'pyouu (2021) yrounuau Kaacudikaiiio Bigmeodaorinry
[10]. P. Tpimyx Ta T. Boiitiox (2022) cucremaTusyBaju Bi3yaJbHHUUN KOH-
TEHT colliabHUX Mepesx [11].

Bukaan ocHoBHOro mMarepianxy mociimskeHHs. PeHOMEH Bi€OKOHTEHTY
cTaB 00’ €KTOM MOCJIIMKEeHHs 3aXifHNX Ta BIiTUMBHAHUX HAYKOBI[iB. OmHaK
CKJIQTHICTD I[HOT0 IMTOHATTSA He J03BOJMIa c(hOPpMYyBaTH 3araibHOBU3HAHY Je-
dimimiro. BiTeOKOHTEHT TPAKTYETHCA IK:

— BisyanapHa xomyHikaiiag (B. Mitues, II. Jlectep, I'. Kpecc Ta T. Ban

Jlesen) [23; 24; 25];
— aynioBisyanbHe moBimomaenna (M. Maxkiioen, A. JlicueBcrka) [9; 29];
— eseMeHT KpocMeniiinoro Hapatusy (I'. [l:xenkinc, B. Illesuenko, B. Ca-
niBHUUMH) [4; 26];
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— i"cTpymMeHT MapreruHroBoro BmauBy (II. HopomkeBuu, C.I'punaKe-
BudY, O. [ToBOy1I) [5; 6];

— CKJAmZHUK MacoBoi Ta nudporoi Kyabrypu (H.Mipsoedd, K. de-
HHUCIOK) [8; 31].

B yKpaiHchbKHX HAYKOBUX IyOJiKaIligxX He BU3HaUeHa popmaabHa gedi-
Himisa BizeokoHTeHTY. IlomupeHo MOHATTA BiJeOKOHTEHT BUKOPUCTOBYETHCSA
HOPSAJ i3 MOHATTAM MeJiaKOHTeHT abo aymioBisdyanbHa KomyHikamisa. M. Ty-
MaHCBbKAa KJacudikye MemiakoHTEHT Ha YoTUpU (hopMu: BidyanbHUN (BKJIOY-
HO 3 Bifieo), aymianbHUM, BepOadbHUN Ta 3Minmanuii. Boma 3asHavae, 110 10
80 % ceHCOPHUX BpasKeHb JIOAUHA OTPUMYE Uepes 3ip, 1110 IIOACHIOE JOMiHY-
BaHHJA Bimeodopmary [12].

B. CagiBununii xapakTepusye BileOKOHTEHT Uepes Horo KaHpoBi (hopmu:
«BigeoxoHnTeHT momaeTheA Y (popMi OKpemMux iHdopmaliiHux mepenad, Bi-
IEOKOJIOHOK, pelopTaskiB, oHIaliH-KOH(pepeHIiii, inTeps’to B cTyaii, Bigeo-
KOMEHTapiB, mepeaau Ha IIeBHY TEMY, PiBHOMaHITHUX TOK-IIIOYy TONIO». BiH
BUIiJIs€ BiJEOKOHTEHT AK OKPEeMUH TUI MeIiaKOHTEHTY IOPAM i3 BepOaJib-
HUM, BidyanbHuUM Ta aynpiaabHuM [4]. A. JlicHeBchbKa po3risamae BileOKOH-
TEeHT Uepes3 IMOHATTS «ayAioBisyambHOI KOMYHIiKaIlii» Ta «MOBU €KPAHHOTO
BUJOBUIIA» , III0 € HANOJ MK UM IO TEOPETUUHOTO OCMUCIEHHA Y AUCITUIIIiHi
sKypHasictTuru [9].

YKpaiHCBKi 1OCTiJHUKY IPOIOHYIOTH KiJIbKAa ITiIXOiB 10 cuCTEMATHU3a-
mii BimeokoHTeHTY. B. BakyabuyK IPOIIOHY€E aBTOPCHKY KJjacupikariro, 3a
AKOIO BiIEOKOHTEHT IOIiJIS€ThCA Ha IHCTUTYI[INHUYN Ta KOPUCTYBAaIlbKUI,
a TaKOJK 3a TEeXHOJIOTi€I0 CTBOPEHHA BUIiJIsE€ aHiMaIliliHe Bizeo, BileoKJri-
nu, BigeocTpimu ToI10. JOCHAiTHUIIA MPOMOHYE NOAIIATH BiTEOKOHTEHT 3a
OpU3HAUeHHAM Ha iHdopmaiiiiunii, HaBuYaJdbHU, JOKYMeHTAJIbHUI Ta iH-
mri [2].

ABTOpKa TaK0K HIPOIOHYE AJTOPUTM CTBOPEHHS BiI€OKOHTEHTY: IIiaro-
ToBunii (imes, creHapiii, miaaH, o0JagHaHHsS), 3IOMKOBUil (podoTa omeparo-
pa Ta peskrcepa) Ta eTal po3moBciomKeHHA (Bubip miardopmu — YouTube,
TikTok Tomro0) [2].

. HopomkeBuu Tta C. ['puHKeBUY PO3TIAAAIOTH BiJlEOKOHTEHT 3 TOUKU
30PyY MapKeTUHIOBOI MePCIEeKTUBN: 34 IiJAMHU i3 BUKOPUCTAHHAM MAaTPUILL
KOHTEHT-MapKeTUHTy. ABTOPU IIPOMOHYIOTH KJIacU(PiKyBaTH BiJeOKOHTEHT
Ha imMimKkeBuUil, mpeseHTAIiTHU, BipDYCHUM, HaBUYAJbHUN Ta COIiaabHUM [5].

P. Tpimryx Ta T. Bo#iTIOK cucTeMaTr3yBaau BidyaIbHUI KOHTEHT COIliab-
HUX MepeK, BUOKpeMJrrooun (GoTo, igrocTpartii (KoMikcu, MmeMu, KapuKaTy-
pu), iHdorpadiky Ta MyabTUMeniHUN KOHTEHT (Bimeokainu, GIF-amimarrii).
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ABTOPHU CIYIIHO BiAMiTHUIM, IO «BiJEOKOHTEHT ITO3BOJISIE MAHIITyJIIOBATH
eMOIliAMU CUJbHiIIe, HidK oTocioKeTH B fobiprax» [11].

OxpeMo ciain BigzHaunTy pobOTH y ITapuHi aHaaisy BisyaabHOI KOMYHiKa-
ii. 3okpema ciig BigmiTuTu mouorpadiio B. IlleBueHKO, AKa BUOKpPEeMIMIA
B JIOCJILIJKeHHI MOBY BidyaJIbHOI KOMYHIKAaIlil 1 Jocigmia il poJb y 3aJIyyeH-
Hi unTanbKoi ayauropii [3]. ¥ moHorpadii 3asuaueno, 1o BiJeOKOHTEHT «Bi-
Iirpae ymMaJIy poJib y 3aIyUeHHi unTanbKoi ayagutopii» [4].

K. eHuciok moseia, IO BidyaJbHa KOMYHiKaIlisg B IMudpoBOMY cepen-
OBUIIlI He JIUINIEe € YACTUHOIO0 KYJIbTYPHHUX IPAKTUK, a aKTUBHO NIPOIYKYE
CMUCJIN, IIHHOCTI Ta 3HAUEHHA, Ha0yBaloUu PUC «yHiBepPCaJIbHOTO KYJIbTYP-
HOTO Koay» indopmarliifinoro cycmijabcTsa [8].

O. I'pecbk0 TO3UITIOHYE Bi3yaJbHY KOMYHIKAaIlil0 AK OCHOBY MAacOBO-iH-
dopmarniiinoi gigapaocTi XXI cromitTsa [13]. A. Bapauenska (2019) gocurin-
JKye Bisyasisarmiio iHgopmMmallii AK CKJIAJHUK HAOOBHEHHS MeIiaKOHTEHTY
[14]. K. T'ienko Ta I'. Yemepuc (2024) BusHAUYAIOTH, 1[0 TOJIOBHA MeTa Bi3y-
aJbHOI KOMYHIiKAaIlll — fAKicHa Ta IIBUAKa Ilepefauva IIOBifjoMJieHb. BoHM
dikcyioTh mpodiiemMy: mepeHacuUeHHA iH(GOPMAIilTHOTO PUHKY IPU3BOAUTH
IO BHUKEHHS YBaKHOCTI Ta «IudpoBoi BToMu» ayauTtopii [1].

deHOMEH BiJEOKOHTEHTY IIOB A3aHUU 3 OAHICI0 3 HANOIIBIITNX KOTHITUB-
Hux npobdaem XXI cromitra — kiinmoBoro mucienHdA. [Ile y 1970 p. E. Tod-
¢Jjiep IPOrHO3YBaAB «IMOK MaWOyTHBOTO» Ta KJIMOBY KyJabTypy [27]. Hoc-
JdigauKu, 30KpeMa B. HikiTeHKO, aHaIi3yIOTh «KJIIMIOBY KYJBTYPY» (TepMiH
E. Topdaepa) axk ymoBy opmMyBaHHsS BipTyanbHOI ocobuctocti. CyuacHa
JIoAuHA POPMYETHCA Y IITYYHO CTBOPEHOMY BipTyaJIbHOMY CBiTi, AKUI CIIO-
TBOPIOE 0coOUCTicTh Ta popmye ii pparmentapuuii oopas [16]. C. CobomeBa
(2019) BusHAaUae KJIiIIOBEe MUCJIEHHSA AK 3HATHICTD CIIPUIIMATHA CBiT Uepes Ko-
POTKi, AcKpaBi cTumyan y KJainoBiti ¢popmi. Cepes MOBUTUBHUX MIPOSABIB —
KoM@opT B iH(popMAaIiiHOMy cepemoBUIIi, OaraTo3afauHicTb, IPUCKOPEHe
cupuiiaATTsa. Cepel HeTaTUBHUX — TillepaKTUBHICTh, HEKPUTUUYHE CIIPUI-
HATTA, HEYBaKHICTD, TPO0JIEeMHU 3 TOBrOTPUBAJIONO ITaM aATTio [15].

3B’ A30K MiK KJIIIOBUM MMUCJIEHHSM Ta BilEOKOHTEHTOM MOCJIiIKYETHCS
IepeBakHO B IIeJATOTiYHOMY KOHTEKCTI, TOA1 AK Y KOMYHIKaTUBiCTHIII ITA Te-
Ma 3aJIUIIAEThCA HEJOCTATHLO PO3POOJIEHOIO.

Bigeob6siorinr g (QopMy BiZeoKOHTEeHTY mOpoaHasisyBama M. Pynuk,
sIKa TOBOAUTD, IO Ile € OJHi€I0 3 OCHOBHUX (hopM cyuacHOi 6yiorocdepu Ta
iHcTpyMeHTOM B3aemopii 3 ayaurtopiero [7]. Bizeobsor axk aBuiie cydacHoOi
KoMyHiKaIii 6yB gocaimgskenuit y pooorax P. ta [I. Kpoxmansaux Ta ¥0. [[o6-
poHOCOBOI. ABTOpPU AOBOIATH, IO BifeOOJIOTiHI 3MiHIO€ CIIiBBiJHOIIIEHHS
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IPUBATHOTO i My6JIiYHOTO Ta IMOPOAKYE HOBI PUSUKY Y IIaPUHI COIiaJIbHOTO
imxuHipuury [17; 18]. I1i pusuku 0co0JIMBO aKTyaJdbHi ¥ KOHTEKCTi pociti-
CBbKO-YKpPalHCHKOI BiliHU.

BizmeokoHTeHT Mae BeIUKUN TOTEHIIIiA IJII MaHIIYJIATUBHOTO BIJINBY Ha
ayauTopiro. 3a poKu MOBHOMACIITAOHOTO BTOPTHEHHA yKpaiHChbKi (axiBIri
BiAMiTHIM TOTAJIbHE BUKOPHUCTAHHS TEXHOJOTII mimdeikiB K iHCTpyMeH-
TiB mecrabinisarii cycmisbeTBa. YKpaiuchki mocaigauku O. ApTeMeHKOBa,
B. Bacuneuko ta JI. KoBTyH, aHaaidyouu TeXHOJIOTiI gindeiikiB, BUSHAUNIN
iX K e(PeKTUBHUI iHCTPYMEHT IpolaraHaucTchKoro BmauBy [19]. A. Xau-
KeBUY IIPONOHYE OpUTiHANbHY mAediHinito gindeikiB. CaymiHUM BUIAETHCS
pO3MerKyBaTHU TEeXHOJIOTiUHI Ta iHTeeKTyal bHi CKIagHuKY Aindeiikis [20].

IO. ITonoBuHUYak Ta A. BeperesbcbKuii OB’ A3YIOTh Bi3yaJbHUNM KOHTEHT
i3 (hopMyBaHHAM CYCHIJIBPHUX AYMOK, HOTJIAAIB i HACTPOIB, MiTKPECIIIOI0UYN
0COOJIMBY POJIb IILOTO KOHTEHTY Il Yac MOBHOMACIITAOHOTO BTOPTHEHHS
[22]. BineoKOHTEHT AK MeCTPYKTUBHUU iHCTpyMeHT mociimxye I. Markyx-
dengoproBa, y ii poboTi mpoanasidoBano AindeiKknu Ta GpeliKoBi HOBUHHT, IKi
OOKJMKAaHI JemMopasidyBaTu CyCIiJbCTBO, IIiAipBaTu HOBIpYy 0 Mep:KaBHUX
iHCTUTYIIili Ta BOJIUHYTHU HA Mi*KHAPOIHY IPOMAaAChKY IyMKYy [21].

BucHOBKM Ta mepCHeKTHBY MOJAJBIINX MOCHimKxeHb. [IpoBenennii anamis
IO3BOJISE 3POOUTH BUCHOBKHU IIOAO0 IIpoOseMaTuku (heHOMEHY BiJeOKOHTEeH-
Ty. AHaIi3 mokasaB, IO B HAYKOBi# cdepi BimcyTHa enuua mediHiiia mmomo
MOHATTSA BijeokoHTeHTY. [lapaseabHO 3 MOHATTAM BiIEOKOHTEHT HOCIiTHUKA
BUKOPHCTOBYIOTH MeIiaKOHTEHT, ayIioBidyabHa Ta BidyaJabHa KOMYHiKaIlisd.

V¥ saxigHiii icTropiorpadgii 6araTo mybrikaIiii mpucBaUYeHO IIiii mpobema-
TUIli, OZHAK OiJbIIiCTE IIUX HOCIIMKEeHDb 30CepeIKeHi y mapuHi MapKeTHHTY.
OKpeMO BileOKOHTEHT OyB JOCTiAKeHN Y KOHTEKCTi mIpo0JeMu KJIiIOBOTO
MUCJEHHSA IITKOJIAPIB.

YxpaiucbKi mocaimHuKy 1iel mpobieMaTUKU OCHOBHY yBary IPUIiIAIN
BiJIEOKOHTEHTY AK iIHCTPYMeHTY iH(dopMarliiiinoi Bitinu. [ociiasxkeHHd Bigeo-
KOHTEHTY K (DeHOMEHY COIliaJbHIUX KOMYHIKaIlill 3aIHIIaeThCs MaJIOgOCTi-
IKeHOoIo c(heporo AK Y TeOPeTUUHIN cdepi, TaK i y ocBiTHbOMY HAITPAMI.
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PoboTy BMKOHAHO 3a BIACYTHOCTI GiHaHCOBOT NIATPUMKM.
ABTOPW NIATBEPAXYHOTb MPO BIACYTHICTb KOHPAIKTY iHTEPECB.
[pw NiATOTOBLL PYKOMUCY aBTOPW HE BUKOPUCTOBYBAMN IHCTPYMEHTU LLITYUYHOTO IHTENEKTY.
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